


Social media allows people to connect and collaborate like never before. People always carry 
smartphones and can post in real time across a multitude of platforms. In fact, the “post and share” 
mentality is a standard M.O. for most people today – it’s just how they prefer to communicate. 
Businesses need to adapt by incorporating more than just mobile platforms into their communication 
strategy. It’s time to reap the rewards of going social.

THE CRITICAL ROLE OF SOCIAL MEDIA
IN BUSINESS COMMUNICATION

The average U.S. adult spends about 85% of his/her 
overall mobile time using apps (as opposed to talking 
on the phone or using the browser), 1  and the level of 
app usage continues to grow – with most of it engaged 
in social media. In fact, mobile apps have become 
more popular than watching TV.2 

Social media comprise 36% of overall mobile app 
usage, far outstripping the second-place category, 
music and media, which trails at a distant 15%. 
All in all, social platforms are clearly the preferred 
mechanism for interacting with others.  

Why Do We Like It So Much?

The “post-like-share” experience taps into a core 
aspect of the human brain by triggering reward cues 
that cause us to seek, desire and search. When our 
comments and posts are “liked” and “shared,” oxytocin 
is released in the brain, which lowers stress levels and 
elevates feelings of trust, empathy and generosity. 3 

1 “New Estimates for Mobile App Usage” (April 11, 2017), emarketer.com
2 Perez Sarah, “U.S. consumers now spend 5 hours per day on mobile 

devices” (March 3, 2017), TechCrunch.com.

3 Seiter Courtney, “The Psychology of Social Media: Why We Like, Comment, 

and Share Online” (August 10, 2016), bufferapp.com

36% of mobile app usage is on social 
platforms – more than twice as much 

as music and media.
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But Wait - There’s More!

n    EASY – Communicating online requires less effort 
than face-to-face interactions. We don’t have to 
read facial cues and body language, and we can take 
more time to construct and refine what we say.

n    COMMUNITY-ORIENTED – Comments are posted 
in real time, conversationally, in a way that builds a 
sense of community – with no inbox clutter and no 
email mazes to get lost in. 

n    RECIPROCAL – A simple “like” instantly builds 
reciprocity: reinforcing relationships and inducing a 
desire to give back. 4 

In a sense, social media have become “virtual huddles.” 
It’s an ideal way to meet the needs of a fast-paced 
environment and an agile or dispersed workforce.

Employee Engagement: A Key Trend

Internal Communications is a key business function 
that’s often overlooked. It used to be that sending 
out a quarterly newsletter or weekly email update 
could pass as internal communications. Not anymore. 
According to Sina Lockley from Staffbase, it’s more 
important than ever, since millennials now make up 
the biggest part of the workforce and have greater 
expectations for collaboration, transparency and 
feedback than previous generations. 5

Employees need to be tied into the company vision 
and strategy, informed instantly of product changes 
and updates, and provided the opportunity to weigh in 
with their insights:

4 Ciarán McMahon, “Why Do We ‘Like’ Social Media?” (September 2015), The 

British Psychological Society, thepyschologist.bps.org.uk

5 Sina Lockley, “7 Reasons Why Internal Communications Is More Important 

Than Ever in 2017” (January 2017), Staffbase.com

Social media activity lowers stress, 
increases trust, builds community and is 

easier than other methods.
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6 Ibid
7 Rebekah Iliff, Best Practices for Effective Internal Communications” 

(August 2016), Forbes.com

8 Karl Flinders, “Social media for communication inside the enterprise” 

(October 2014), ComputerWeekly.com
9 Daniel Newman, “How Shifting Trends are Impacting Digital 

Transformation” (June 6, 2017), Forbes.com

“Companies need to establish a fast, interactive 
and reliable channel to reach all employees. 
Fast and interactive means … mobile.” 6

Proactive companies are using social media internally 
for mission-critical applications. For example, Bayer 
Corporation uses what they describe as an “internal 
Nielsen group” for testing strategies and tactics. 7   
Bunzl, a UK retail supplier replaced its intranet with an 
internal social media platform to connect its inherently 
decentralized workforce, allowing people to share 
knowledge and tools between regional organizations 
and creating a resource for best practices. 8 

Harnessing the Power of Employee Engagement

“Unified Communications” (UC) and the “Internet 
of Things” (IoT) have allowed companies to harness 
the power of video and web conferencing to allow 
employees to interact regardless of their location.

But it’s the dynamic, conversational power of 
social media that leverages mobile and instant 
messaging that truly enables relationship building and 
collaboration. Daniel Newman said it best in 
Forbes Magazine:
 

“…the way in which we desire to communicate 
with one another – quickly, focused, agile 
– begins to mirror the communication of a 
successful business itself. Most of us today 
want answers, progress, and a clear feeling 
that we belong. That’s something that a strong 
communications plan – supported by digital – 
can provide.” 9 

The Key Factor

All this potential makes a compelling business case 
for companies to incorporate social media into their 
internal communication tactics. 
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Here’s the rub: all this community-building needs 
to happen within the organization – but social 
media is notoriously public. What companies really 
need is a social platform that keeps your internal 
communication secure. 

Fortunately, there are a number of options available. 
To make it stick, look for a solution like Qnexis’ 
LIINXpro™, whose functionality and user interface 
resembles popular social media platforms. This makes 
it easy for users to intuitively navigate, post, like, 
and share with each other, without a learning curve 
to hinder adoption. Plus, it’s mobile, which connects 
people the way they prefer to communicate.

Conclusion

Most companies – regardless of size – need to foster a 
greater sense of community within the organization. 
It’s too easy for departments to become siloed and 
for a dispersed workforce to become disenfranchised 
or to develop an individual culture separate from the 
corporate identity. 

Social media for business makes it easy to 
communicate and collaborate in a way that fosters 
relevance to the organization.

For more information on LIINXproTM 
and its emergency communication feature 

RUOKTM (pronounced “Are You OK”), 
contact Qnexis at info@qnexis.com.

Figure 1: LIINXpro™ from Qnexis uses a topical news feed that lets 
users post, comment, and share content within a community so they 
can communicate and collaborate interactively.
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12355 Sunrise Valley Drive
Reston, Virginia 20191 USA
info@qnexis.com  |  Qnexis.com

For more information on LIINXpro™ 
or other communication solutions from 
Qnexis, contact info@qnexis.com or 
visit Qnexis.com.


